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SPOTLIGHT ON BUCKS  |  JILLAMY

Currently the largest agency within the MODE 
Transportation Network, Jillamy Inc. started 
in 2002 as an intermodal marketing compa-
ny and has quickly grown into a full service 
3rd party logistics provider with expertise 
in International, Intermodal, LTL, Over the 
Road Truckload, Partials, Expedited and Air 
Freight. Being a MODE agent allows us to tap 
into the largest and most efficient network of 
equipment for any IMC.

Focused on offering a wide range of trans-
portation solutions to help reduce total lo-
gistics’ costs while providing high qual-
ity service. Jillamy specializes in railroad 
Intermodal, OTR brokerage (both in dry 
van and flatbeds) and over dimensional 

cargo with coverage throughout the conti-
nental United States, Canada and Mexico. 
Also providing drayage services for your 
import/export traffic at every port in the 
U.S. and Canada as well as an extensive 
International division with strong partner-
ships globally. Along with a carrier network 
that includes MODE's 30,000+ carriers, 
over 2,000,000 pieces of equipment and 
other unique options for customers. The re-
sult is a fully integrated transportation ser-
vice able to fill unique shipping needs and 
capacity requirements.

Originally based in Pipersville, PA, Jillamy 
Headquarters moved to Chalfont in 2007. 
Over the past decade, the company has 
grown to include 13+ offices across the 
United States including Pennsylvania, New 
Jersey, North Carolina, Tennessee, Arkansas, 
Texas, Colorado and California. With 

Jillamy's Network Expands, HQ will be Expanding in Bucks 

Continued ...PIDA Rates Drop
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SPOTLIGHT ON BUSINESS  |  JILLAMY

the expansion of the Jillamy network, co-owners, Christopher 
Kiefer and Ted Kuriger, started to make efforts to build a 
new office in the Chalfont area with an estimated comple-
tion of 2019. BCEDC, Bucks County’s Certified Economic 
Development Organization (CEDO), has assisted Jillamy 
in obtaining a $2 million loan from Pennsylvania Industrial 
Development Authority loan (PIDA) for their project. 

“Having our headquarters in Bucks County has created a 
level of convenience for our employees and clients. The 
location is great and the community is even better.”  
– Ted Kuriger

Open Monday through Friday from 7am to 8pm (Eastern) and 
providing available management 24 hours a day to handle any 

emergencies that arise! Jillamy is the solution to any company’s 
transportation and supply chain management needs. Striving 
to give the best customer service and performance from all the 
Jillamy offices. Getting product delivered quickly, safely and ef-
ficiently is our business.

“It's reassuring to know that our logistics partner has 
an experienced team that can actually help us grow our 
business. We look forward to growing together. Many 
thanks!" – Jillamy Client

If you are interested in learning more about Jillamy Inc. or any 
possible career opportunities, please visit www.jillamy.com or 
email Kathy.Gioia@modetransportation.com.

Jillamy continued
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Kreischer Miller recently completed 
work on its latest Private Company 
Pulse SurveyTM. We created this survey 
because we recognize how critical pri-
vately-held and family-owned compa-

nies are to the economy, job creation, and growth in our region. 
These companies truly represent the pulse of what is going on in 
our markets and we hope you enjoy learning what is on the minds 
of fellow owners and executives.

The survey also includes a metric we 
created called the Private Company 
Sentiment Index™. It is intended to 
present a view of how companies cur-
rently feel about the prospects for their 
businesses, as well as how that senti-
ment changes over time.

You can download a copy of the report via the link below. We 
welcome your feedback and would be happy to discuss the re-
sults of the survey with you.

For survey results visit: www.kmco.com/wp/wp-content/
uploads/Kreischer-Miller-Private-Company-Pulse-Survey_
March-2019.pdf. 

About Kreischer Miller's Center for Private Company 
Excellence

The Center for Private Company Excellence is a community - live and 
virtual - created by Kreischer Miller exclusively for privately-held com-
panies. The first of its kind, the Center provides content, resources, 
tools, and information geared specifically toward the unique needs and 
issues of private companies, across the life cycle of their organizations. It 
is also a forum for business owners and executives to interact and net-
work with peers as they address the challenges they face in improving 
their businesses. To learn more and register to become a member, visit 
www.kmco.com/cpce. 

About Kreischer Miller

Kreischer Miller is a leading independent accounting, tax and advi-
sory firm, serving the Lehigh Valley and Greater Philadelphia areas. 
The firm is built to respond to the unique needs of growth-oriented 
private companies, helping them smoothly transition through growth 
phases, business cycles, and ownership changes. Kreischer Miller offers a 
wide range of services, including Audit & Accounting, Tax Strategies, 
Business Advisory, Human Capital Resources and Technology Solutions 
across an array of industries, including manufacturing, distribution, 
construction, real estate, not-for-profits, media, government contract-
ing, professional services, family-owned businesses, and investment 
firms. The firm provides insight and creative services to organizations 
that need to be able to quickly adapt and respond to changing market 
opportunities and challenges. To learn more, visit www.kmco.com.

NOTEWORTHY NEWS  |  PRIVATE COMPANY PULSE SURVEY™

Kreischer Miller Completes Work on Private Company Pulse Survey™
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THE BOTTOM LINE  |  WHAT IS A CONTRACT?

In the last issue of “Bucks Prospectus” I introduced my series of 

articles aimed at outlining and clarifying the elements of a con-

tract for business owners and managers. This post continues 

the series from where we left off, at the preambles or introduc-

tory clauses, to the next vital elements, offer, acceptance, and 

consideration.

Moving through the structure of a typical contract, after the 
preamble/introductory clauses, next up is offer, acceptance, and 
consideration. Together, these clauses define what the offering 
party is promising to do (or refrain from doing) in exchange for 
the compensation the other party is willing to pay or provide. 
They basically comprise the tit for tat, or the meat of the obli-
gations and privileges which are being offered. This is often re-
ferred to as a “meeting of the minds.” While this might seem 
obvious on its face, the devil may be in these details, so it is vital 
that you know and understand the specific nature of your obli-
gations and be sure that they are sustainable, practical, and like-
ly to result in a benefit to your bottom line or some other ben-
efit to your business.

So what can happen when parties fail to clearly memorial-
ize their “meeting of the minds”? Here are a few scenarios that 
could result:

•  The parties might become embroiled in a “battle of the 
forms”, particularly in the sale of goods context where a buy-
er submits a purchase order using their company’s form, and 
the seller responds using their own terms and conditions form 
containing different and/or additional terms. 

•  Parties can ask the court to apply certain legal theories to sup-
plement the “four corners of the document” where the in-
tent of the parties may not be clear from the contract itself. 
For example, even if there is no formal consideration, courts 
can apply the theory of promissory estoppel to enforce a par-
ty’s promise to do something if the other party relied on that 
promise to his or her detriment. 

• Another equitable remedy allows the court to compel a party 
to make restitution if that party is enriched at the expense of 
the other party and the surrounding circumstances lead the 
court to conclude that it is unjust.

• Pennsylvania has a little-known statute called the Uniform 
Written Obligations Act, which allows the court to infer that 
consideration exists where the agreement includes language 
that clearly and expressly states that the parties intended to be 
legally bound by the agreement.

Stay tuned for Part 3 of this series, which will move to the next 
contract element: Conditions. 

Joanne M. Murray, Esquire, Business/Corporate Attorney Partner, An-
theil Maslow & MacMinn, LLP.

Antheil Maslow & MacMinn, LLP is a full service law firm offering 
sophisticated legal advice and representation in a wide range of practice 
areas to individuals, businesses, and nonprofits throughout the region. 
Located in heart of Bucks County – 131 West State Street, Doylestown, 
PA. To learn more about Joanne Murray and Business law services , 
visit www.ammlaw.com or call 215.230.7500. 

What is a Contract: Part 2: Offer, Acceptance, Consideration: What's in it for you?
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General Liability insurance protects busi-
ness assets by transferring risk from your 
organization to an insurance underwrit-
er who will pay for obligations incurred if 
someone gets hurt on your property, by 
your product or when anyone employed 
by your business causes property damage 
or injury. General Liability insurance also 
covers legal defense costs and any settle-
ment or award if your business is success-
fully sued and the claim is valid. 

To choose the best general liability insur-
ance for your business, follow these five 
steps to secure the right coverage at a rea-
sonable cost while minimizing your busi-
ness risks.

Step 1: Choose a Trusted  
 Insurance Broker

As your broker will be responsible for 
bringing your risk to market, he or she 
must enjoy solid relationships with mul-
tiple stable underwriters. A broker who 
has earned your trust will put you and 
your business first by helping you to 
find policies matching your real business 
needs, while developing the most com-
prehensive and competitive insurance 
program available. This broker will devel-
op a strategy and market your business to 
insurance carriers based upon a high level 
of detail and knowledge, thus enabling 
qualified carriers to provide broad cover-
age and prices at a competitive price. 

Step 2:  Analyze Your  
 Business Risks

Insurance underwriters determine the 
level of risk they will accept when issu-
ing your policy, after reviewing your ap-
plication and determining whether it will 
provide all or a portion of the coverage 
being requested. As a result, it is critical 
your broker understands all your busi-
ness risks.

Each insurance policy includes a premi-
um and a deductible. A premium is the 

price you pay for your insurance cover-
age. Premiums vary among insurance 
companies, and depend on a number of 
risk factors. These factors include busi-
ness location, building type, local fire 
protection services and the amount of 
insurance you purchase. A deductible is 
the amount of money the insured agrees 
to pay when filing a claim. Generally, 
the higher deductible the insured agrees 
to pay, the lower the premium will be. 
However, by agreeing to assume a higher 
deductible the insured assumes increased 
financial risk.

Step 3: Read The Entire  
 Insurance Policy

It is surprising how often the insured 
and/or the trusted broker skip this im-
portant step. It is only by reading 
through the entire policy you and your 
broker can fully understand the extent of 
your coverages.

Going back to Step #1, choose a trusted 
broker who puts your business first. Be-
cause some insurance brokers build busi-
ness based on volume transactions, they 
will save time by not reading every pol-
icy they sell in detail. This is a perilous 

THE BOTTOM LINE  |  GENERAL LIABILITY

How to Choose the Best General Liability Policy for Your Business

115 W. Court Street | Doylestown, PA 18901 | 215-348-9031 | www.bcedc.com

Continued ...
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THE BOTTOM LINE  |  GENERAL LIABILITY

course of action, as each insurance policy is a contract between 
the insured and the underwriter outlining the limits of coverage. 
It is important to know these limits before an event occurs, and 
coverage limits are locked in.

Step 4: What Is A Business Owner’s Policy?

Insurance can be purchased on an a la carte basis or in a pack-
age called a business owner’s policy (“BOP”). While purchasing 
separate policies from different insurers may result in higher to-
tal premiums, a BOP combines typical coverage options into a 
standard package. The BOP may be offered at a premium less 
than if each type of coverage was purchased separately.

Typically, BOPs include property, general liability, vehicular, 
business interruption and other types of coverage common to 
most businesses. BOPs can both simplify the insurance buying 
process and cost less. However, take note of the extent of cover-
age in any BOP because not every type of insurance is included. 

Professional liability, auto insurance, worker’s compensation 
and health and disability insurance belong to this group. If your 
business has unique risks, you may require additional coverage.

Step 5: Review Your Insurance Coverage Annually

As your business expands and potentially changes with the ad-
dition of new products and services, so can your liabilities. Your 
coverage should expand and change along with these liabilities, 
or else you could be under-insured in the event of a claim. Con-
tact your trusted broker to discuss changes in your business and 
how they affect your coverage anytime you purchase, upgrade or 
replace equipment, alter your product mix, add or change sup-
pliers, expand operations or add practices.  

Greg Gerber is an account manager at KMRD Partners Inc., a risk 
and human capital management consulting and insurance brokerage 
firm headquartered in Bucks County. Greg can be reached at ggerber@
kmrdpartners.com

General Liability continued

WHAT’S HAPPENING

https://events.r20.constantcontact.com/register/eventReg?oeidk=a07eg6m7vl5df580ff7&oseq=&c=&ch=

BCEDC BUSINESS HAPPENINGS

Victoria Precision, Trevose, Lower Southampton Township, 
was approved to borrow funds from PIDA. The funds will be 
used to purchase the multi-tenant building where they have 
resided since 1989. The building is 18,000 square foot that will 
accommodate any future expansion. The project will retain 13 

jobs. The PIDA loan amount is$372,900 with a total project 
coast of 970,000. The building is in a Keystone Innovation 
Zone (KIZ). Victoria Precision is a machine shop in the aero-
space, automotive, commercial & medical industries.

115 W. Court Street | Doylestown, PA 18901 | 215-348-9031 | www.bcedc.com

The Confidence Gym: A workshop for women business owners
Join Susan Morris in smashing self-limiting beliefs like perfectionism. Keep punching after 
every NO. Boost your confidence by reframing your mindset. Try out power poses. Partici-
pants leave with practical tips for immediate use.
Susan Morris, an instructional designer, workshop facilitator and Executive Coach, will 
lead our April 26 workshop.
Learn how to Smash self-limiting beliefs like perfectionism, Keep punching after every 
NO, Boost your confidence by reframing your mindset, and Try out power poses
Location: Lower Bucks Chamber of Commerce, 409 Hood Boulevard, Fairless Hills, PA
Cost: $20, includes lunch

Friday, April 26, 2019 
11:00 AM – 1:00 PM
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FINANCIAL TOOLBOX  |  U.S. CENSUS BUREAU – DID YOU KNOW?

Economic Indicators

Provides monthly and quarterly 
data that are timely, reliable, and 
offer comprehensive measures of the 
U.S. Economy. These statistics cover 
construction, housing, international 
trade, retail trade, wholesale trade, 
services and manufacturing.  
census.gov/economic-indicators

International Trade

Provides monthly and annual data 
on imports and exports of goods and 
services at the state, district and port 
levels. Data are shown by industry, 
commodity and country for certain types 
of businesses. census.gov/trade

Quarterly Workforce Indicators

Provides quarterly workforce data for 
employer businesses at the local area 
level. lehd.ces.census.gov/data/#qwi

County Business Patterns

Provides annual data on number of 
businesses, employment and payroll for 
employer businesses down to the County 
level for all types of businesses. Also 
includes business counts by Zip Code. 
census.gov/programs-surveys/cbp/data.
html

Nonemployer Statistics

Provides annual data on number of firms 
and revenue for nonemployer businesses 
(including independent contractors) 
down to the County level for certain 
types of businesses.  
census.gov/programs-surveys/
nonemployer-statistics.html

Statistics of U.S. Businesses

Provides annual enterprise-level data on 
business births, deaths, expansions and 
contractions at the national and state 
levels for most types of businesses.  
census.gov/programs-surveys/susb.html

Survey of Business Owners, Annual 
Survey of Entrepreneurs and (new) 
Annual Business Survey

These programs publish data based on 
the race, ethnicity, gender and veteran 
status of the business owner. SBO 
publishes these data every five years 
for nearly every type of employer and 
nonemployer business down to the 
county level. The ASE provides similar 
data as SBO but annually and with 
less detail. The new ABS will combine 
these two programs with data from 
the Business R&D and Innovation for 
Microbusinesses survey.  
census.gov/programs-surveys/sbo.
html, census.gov/programs-surveys/
ase.html, and census.gov/programs-
surveys/abs/about.html

Public Sector

Includes info on the financial activities 
of state and local governments such as 
revenues, expenditures, debts and assets; 
federal spending; and employment for 
all levels of government.  
census.gov/govs

Business Data for You Key Data Tools
Census Business Builder

The Census Business Builder (CBB) is 
a suite of services that provide selected 
demographic and economic data from 
the Census Bureau tailored to specific 
types of users in a simple to access and 
use format.

Key Features
•  Easy to use menus and Search tools 

to select the location you'd like to 
research and nearly all types of 
businesses

• Interactive maps to browse and down-
load data about the selected area and 
type of businesses

•  Optimized for your smartphone or 
tablet

Data Included
•  Demographic, socioeconomic, and 

housing data from the American  
Community Survey

•  Business data from the County Busi-
ness Patterns, Non-employer Statis-
tics, Economic Census, and Survey of 
Business Owners

•  Imports and Exports data from the  
International Trade program

•  Consumer Spending data from Esri

•  Agriculture data from the Census of 
Agriculture (USDA)

•  Workforce data from the Quarterly 
Workforce Indicators

•  Your own data (via Excel file upload 
feature)

census.gov/data/data-tools/cbb.html

The U.S. Census Bureau measures America's people, places and economy. They provide 
a wealth of statistics that are essential resources to help businesses in your area 
succeed and grow.

BUSINESS PROGRAMS

https://www.census.gov/economic-indicators/
https://www.census.gov/foreign-trade/index.html
https://lehd.ces.census.gov/data/#qwi
https://www.census.gov/programs-surveys/cbp/data.html
https://www.census.gov/programs-surveys/cbp/data.html
https://census.gov/programs-surveys/nonemployer-statistics.html
https://census.gov/programs-surveys/nonemployer-statistics.html
https://census.gov/programs-surveys/susb.html
https://census.gov/programs-surveys/sbo.html
https://census.gov/programs-surveys/sbo.html
https://census.gov/programs-surveys/ase.html
https://census.gov/programs-surveys/ase.html
https://census.gov/programs-surveys/abs/about.html
https://census.gov/programs-surveys/abs/about.html
https://www.census.gov/govs/
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FINANCIAL TOOLBOX  |  PIDA RATES

Listed below are the updated interest rate options for the PIDA 

loan program. These rates are in effect for loan applications re-

ceived through June 30, 2019.

For Real estate loans financing eligible land and building costs, 
borrowers will have the following interest rate options:

Term loans with a regular amortization:

1.  Fixed interest rate for the full term of the loan (up to a fif-
teen-year period), set at the current ten-year treasury yield + 
100 basis points. Based on the current ten-year treasury yield, 
the fixed rate option is 3.50% for the life of the loan.

2.  Fixed interest rate for a seven year period set at the ten-year 
treasury yield. After seven years, the rate will reset to the then-
current ten-year treasury yield. Please note, the reset rate is 
limited to a 200 basis point increase/decrease. The reset rate is 
then fixed for the duration of the loan. Based on the current 
10-year treasury yield, the rate for the initial seven year period 
is 2.50%.

Ten-year term loans with a 20-year amortization period:

1.  Fixed interest rate for the full term of the loan (ten-year pe-
riod). This option is calculated using the ten-year treasury 
yield +100 basis points. Based on the current ten-year treasury 
yield, the fixed rate option is 3.50% for the life of the loan. 

2.  Fixed interest rate for a five year period set at the ten-year 
treasury yield. After five years, the rate will reset to the then-
current ten-year treasury yield. Please note, the reset rate is 
limited to a 200 basis point increase/decrease. The reset rate is 
then fixed for the duration of the loan. Based on the current 
ten-year treasury yield, the rate for the initial five year period 
is 2.50%.

Equipment loans: 3.50% fixed rate for the full term of the loan.

Working capital and accounts receivable lines of credit – 
3.50% fixed rate for twelve month period.

Pollution prevention and energy efficiency loans –  
2.00% fixed rate for the full term of the loan.

PIDA Rates Drop for the 2nd Quarter of 2019

10-Year Effective 4.63% 

10-Year Refinance N/A

20-Year Effective 4.59% 

20-Year Refinance 4.62%

25-Year Effective 4.74% 

25-Year Refinance 4.77%

New SBA 504 Loan Rates

COMPANIES ON THE MOVE  |  NEWMARK KNIGHT FRANK

County Line Commerce Center (CLCC) Announces First Tenant

County Line Commerce Center 
(CLCC) is excited to announce that 
they have their first tenant, Procensis. 
Procensis signed a lease for 3,142 
square foot of office space at 101-163 
County Line Road, Warminster, PA.

The landlord is CLCC Balacor, LLC. 
For more information and a virtual 
before/after tour of the third floor go 
to, http://clccwarminster.com.  
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COMPANIES ON THE MOVE  |  NAI MERTZ

NAI Mertz, a leading full-service commercial 
real estate firm conducting business through-
out the United States, and globally, from 
its regional offices in New Jersey, greater 
Philadelphia and northeastern Pennsylvania, 
announced the recent sale of 720 E. Lincoln 
Highway in Langhorne, Pennsylvania. The 
sale was inked by NAI Mertz vice presidents 
Zena Charokopos and Rick Gordon who rep-
resented the seller and a repeat client, Lukoil. 
The buyer, Toyota, will utilize this new acquisi-
tion as an expansion of its current neighboring 
property. The sale price was $800,000.

“We are pleased to have once again rep-
resented Lukoil in meeting its business 
and real estate goals. Lincoln Highway is 
a highly-trafficked roadway with access to 
Bucks County’s excellent highway infra-
structure and numerous national retailers, 
as well as Oxford Valley Mall, one of the 
most popular malls in the region,” stated 
Charokopos. “This former Lukoil site is 
the perfect location for Toyota, coupling 
with its existing neighboring property. We 
look forward to seeing the expansion of the 
property, and we additionally are pleased to 
bring new business and rateables to Lang-
horne,” added Gordon.

Formerly occupied by Lukoil, this site is 
a nearly one-acre land parcel offering 340 

feet of highway frontage and highly sought-
after left turn access. This prime location 
on Business Route 1 features immediate 
access to I-95, and is in close proximity to 
several popular attractions including Oxford 
Valley Mall, Sesame Place and several auto 
dealerships.

About NAI Mertz

Founded in 1980, NAI Mertz is a leading full-
service commercial real estate firm conducting 
business throughout the United States, and glob-
ally, from its regional offices in New Jersey, greater 
Philadelphia and northeastern Pennsylvania. The 
company provides expert services in brokerage, 
leasing, sales, investments, property management, 
site selection and construction management in the 
industrial, office and retail sectors. NAI Mertz’s 
clients include Fortune 500 companies, finan-
cial institutions, private investors, large public 
corporations and small businesses. Its partnership 
with NAI Global, a top 5 commercial real estate 
brand, enables the firm to provide large-scale 
global real estate services. NAI Mertz has been 
recognized as Office of the Year for NAI Global 
selected from a pool of 400 NAI offices. NAI 
Global comprises more than 7,000 commercial 
real estate professionals and manages over 425 
million square feet of space.

For more information on NAI Mertz, visit its web 
site at www.naimertz.com, or 800.520.7139.

BENSALEM SQ FT
 Office 1,200 
 Grand Total 1,200

FEASTERVILLE SQ FT
 Office 3,700 
 Grand Total 3,700

WARMINSTER SQ FT
 Office 3,412 
 Grand Total 3,412

BUCKS COUNTY  
LEASE ACTIVITY  
FEB - MARCH 2019
Information provided by NAI 
Mertz, Newmark Knight Frank

115 W. Court Street | Doylestown, PA 18901 | 215-348-9031 | www.bcedc.com

NAI Mertz Closes $800,000 Land Parcel Sale for Repeat Client  
in Langhorne, PA

www.bcedc.com
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MEMBERS’ CORNER  |  ZENA CHAROKOPOS

MEMBERS’ CORNER  |  CARROLL ENGINEERING CORPORATION

NAI Mertz, a leading full-service com-
mercial real estate firm conducting busi-
ness throughout the United States, and 
globally, from its regional offices in New 
Jersey, greater Philadelphia and north-
eastern Pennsylvania, announced that 
vice president Zena Charokopos com-
pleted a 1,200-square-foot office lease 
for BrightStar Care at The Constitution 
Building, a 32,000-square-foot multi-tenant 

office building located at 1950 Street Road 
in Bensalem, Pa. Joshua William of Situs 
Properties, Inc. represented the landlord 
in this transaction.

“I am glad to have found this office space 
for BrightStar, enabling this fantastic 
home caregiving business to expand into 
a larger space from its previous location 
in Southampton,” stated Charokopos. 
“This well-maintained office building 

will provide BrightStar employees with 
a pleasing working environment and an 
easily accessible location in Lower Bucks 
County that is close to a variety of local 
amenities,” she added.

BrighStar Care has 300 independently 
owned and operated facilities across the 
U.S. This location employs seven admin-
istrative professionals and 60 caregivers. 

Bucks County recently re-opened the Walnut Street Bridge – 
Bridge No. 13 – in Perkasie Borough after over a year of con-
struction. The bridge was taken out of service in October 2017 
to initiate the bridge replacement project. Bucks County Bridge 
No. 13 was previously reconstructed in 1907 (original cross-
ing built in 1867) and was a three-span, concrete arch struc-
ture with spans of approximately 65 feet. The bridge carried two 
lanes of traffic and a sidewalk along the upstream fascia. Carroll 
Engineering Corporation (CEC) designed the new bridge with 
a total length of over 200 feet comprising of a three-span, com-
posite, continuous for live load, prestressed adjacent box beam 

bridge. The bridge has individual spans of approximately 70 feet 
and an out-to-out width of approximately 49 feet. The bridge 
carries two lanes of traffic and sidewalks along both sides of the 
bridge. The bridge substructures consist of reinforced concrete 
wall piers and cantilever abutments founded on spread foot-
ings. The new bridge also incorporates decorative lighting and 
colored stone formliner for aesthetic and context sensitive pur-
poses. Four plaques have been installed at the bridge site com-
memorating the original 1867 bridge, 1907 reconstructed 
bridge, 1970 rehabilitated bridge and the new structure. Other 
significant aspects of the construction include reconstruction 
of the approach roadway, new vehicular and pedestrian signals, 
new retaining walls, ADA ramps, guiderail and curbing, side-
walk and drainage improvements.

Bridge No. 13 is one of 115 owned and maintained by the 
County of Bucks and its General Services division.

NAI Mertz’s Zena Charokopos and BCEDC Member Inks Lease for BrightStar Care  
in Bensalem, Pennsylvania

Carroll Engineering Corporation's Recent Bridge Work in Bucks County

 
 WELCOME NEW MEMBERS

Changxiong Ni  
Jadeite Foods LLC

Marjorie L. Britt 
Law School Admission  
Council Inc.

Rachel Kurtz 
RK Abstract and Associates, 
LLC

www.bcedc.com
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Environmental stewardship is about much more than follow-
ing established rules and guidelines that protect the air, land and 
water. It’s about going above and beyond.

PPL Electric Utilities wants to help those young adults in its 
service area who are looking to go that extra mile and enter 
a profession with earth-friendly ties. To help make that hap-
pen, we recently launched our Future Environmental Leaders 
Scholarship to help high school seniors pursuing an environ-
mentally related career.

One winner will be picked from each of seven geographi-
cal regions within our service area in central and eastern 
Pennsylvania to receive $2,000 toward college expenses at either 
a two-year or four-year school. 

Our environmental legacy is strong and growing. We recycle 
tons of wood utility poles, steel, aluminum and other materi-
als, provide free trees to students and communities through our 
Community Roots program, help provide nesting platforms for 
osprey, and more. And we couldn’t think of a better way to build 
on our commitment than to foster future environmental leaders.

One key aspect of the scholarship application is a short essay 
that asks students to explain why they’re interested in pursuing a 

career with environmental ties. We’re looking forward to reading 
their responses. 

Applications are being accepted through April 30, 2019. They 
will be judged by an internal PPL committee and winners will 
be announced in early June. PPL employees and members of 
their immediate families or households are not eligible for the 
scholarship.

To learn more about the scholarship and view the application 
and rules, visit pplelectric.com/scholarship. For information 
about all of PPL’s environmental efforts, visit pplelectric.com/
environment.

We’re excited to be able to offer this scholarship. Help us spread 
the word, won’t you? Helping a deserving student and doing the 
right thing for our environment is a great combination. 

PPL Electric Utilities Launches Environmental Scholarship Program

WHAT’S HAPPENING

http://cca.lbccc.org/EvtListing.aspx?dbid2=palbc&evtid=380462&class=E

Digital Transformation: Branding, Marketing & Communication 
Essentials for Your Business
This workshop focuses on addressing three key elements for developing & managing your 
business in today's evolving "Digital Transformation Age."
Attendees will get expert advice on planning & implementing digital strategies for your 
business, including:
•  Branding your organization & establishing clear messaging
•  Utilizing a centralized social media channel dashboard to anchor & coordinate your 

marketing efforts
•  Capturing more business by communicating more effectively utilizing a hosted (VoIP) 

solution
Location: LBCCC, 409 Hood Blvd., Fairless Hills, PA 19030
Fee: Members: $15.00, Non-Members: $25.00

Tuesday, April 30, 2019 
8:30 - 9:30 AM

www.bcedc.com
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Lampire Biological Laboratories 
announces the promotion of tenured 
team member, Lee R. Kandt, to Vice 
President, Business Development 
Lampire, an industry-leading bio-
logical raw material manufacturer 
with six facilities located across 
Pennsylvania, is proud to announce 
the promotion of veteran team mem-
ber, Lee R. Kandt, to Vice President, 

Business Development. In this new role, Mr. Kandt will be focused 
on the customer experience, sales, marketing and new business 
development. Mr. Kandt and his team will work closely with clients 
and prospects to ensure customer satisfaction. His expertise will be 
used to both retain current and attract new clients while expanding 
the core markets that Lampire services. His responsibilities will also 
include strategic planning and analysis to ensure the success of 
Lampire’s long-term business development plans.

“As a company dedicated to the professional development and 
continuous growth of our team members, we are incredibly proud 
to announce that Lee R. Kandt, will be promoted to the role of 
Vice President, Business Development,” said President and CEO, 
Gregory F. Krug. “With his extensive production and industry 
experience as a solid foundation, and already having served as a 
critical member of the senior leadership team, in his new role in 
Business Development, Lee is prepared to guide Lampire to suc-
cess into the next 40 years. This promotion is an integral step in 
Lampire’s strategic plan for the future.”

Most recently serving in the role of General Manager, Mr. 
Kandt has garnered more than 25+ years of experience in the 
research and diagnostic raw material manufacturing industry. 

Academically, Mr. Kandt earned his Bachelor of Science, Animal 
Science undergraduate degree from Michigan State University 
and later earned his Master’s in Business Administration from 
DeSales University. Serving in various roles for Lampire over the 
years, Mr. Kandt has developed a comprehensive skill set spe-
cific to the development, manufacturing and delivery of biologi-
cal, pharmaceutical and diagnostic raw materials to customers 
around the world. To date, Mr. Kandt’s career path has allowed 
him to gain valuable experience with the Animal Care and Use 
Committee as well as working closely with every department at 
Lampire including legal, finance, quality, operations, research and 
development, IT, veterinary, project management, sales, market-
ing and customer service.

“I am honored by the opportunity to continue to serve Lampire 
in this new role. Driven by the commitment of Gregory F. Krug 
and our solid foundation of dedicated employees, Lampire is on 
the threshold of ground-breaking growth. We are experiencing 
many new opportunities due to our technological expertise, new 
product and service offerings and our facility expansions,” said 
Kandt. “Lampire is poised for success as we strive to provide our 
clients an unparalleled customer experience, high quality products 
and services at affordable prices.”

Lampire Biological Laboratories has earned primary vendor sta-
tus with pharmaceutical, diagnostic,biotechnology and medical 
device corporations worldwide. Commitment to quality and cus-
tomer service has established Lampire as a key resource for clients 
through the research and development, scale-up and optimiza-
tion stages of product development and subsequent production. 
Lampire also serves academia and government research agencies 
involved in the areas of immunology, cell biology, cell signaling, 
pathology, molecular biology and clinical medicine.

Lampire Biological Laboratories promotes tenure team member, Lee R. Kandt

WHAT’S HAPPENING

http://web.ubcc.org/events/Transportation-Forum-2019-1042/details

UBCC Transportation Forum 2019
Join the UBCC Transportation Committee and expert panelists for economic and transpor-
tation updates happening in the region.
• Route 309 Signalization
• Route 663 Corridor Widening & Signalization Plans
Location: The Proper Brewing Company, 117 W. Broad Street, Quakertown, PA
Registration & Networking: 11:30 AM • Program: 12:00 - 1:15 PM

Tuesday, April 30, 2019 
11:30 AM – 1:15 PM

www.bcedc.com
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For archived issues go to www.bcedc.com/newsletters

To submit an article with business advice suitable to the Bucks Prospectus,  
please contact Kelly Doughty at 215.348.9031 or KellyD@bcedc.com.

Opinions expressed within this newsletter are not necessarily the opinions held by the BCEDC.
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